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“We are all storytellers. We all live in a network of stories. There 
isn’t a stronger connection between people than storytelling.”

Jimmy Neil Smith
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What we will cover today



Left Brain, Right Brain

RIGHT LEFT



Relationship Fundraising

“Fundraising is 
not really about 
money, its about 
people”
Larry C Johnson



Inquirer Stories



Inquirer Stories



Two Way Relationship



The theory: Story brain

“Bequest decision-making is analogous to 
visualizing the final chapter in one’s 
autobiography and fundraisers do well to 
emphasize donors’ autobiographical 
connections with the charity.” 

Dr. Russell James



The theory: Story brain



The theory: Story brain



Life Writing Program



Story: Where Were You When?



Story Surveys



Supporter Stories



Calendar Survey



Whale Coaster Project



Time to switch on your right brain!

RIGHT LEFT



Supporter Sample

“Selling to people who 
actually want to hear from 
you is more effective than 
interrupting strangers who 
don’t.” 

Seth Godin



Bequest Support: Cash Givers

“Data are just summaries of thousands of stories.”

Chip & Dan Heath



Bequest Theme: Loyal History



Bequests: Subtle Clues



Experian Mosaics: Affluent Acreage (D)



Experian Mosaics: Traditionally Grey (K)



Experian Mosaics; Regional Endeavours (L)



Overall growth over time
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Brand Perception Survey

Question 1: Understand their attitudes 
(receptivity and trust) and barriers (Ease & 
family) to leaving a gift in their Will 

Question 2: Understand their motivations, most 
importantly around their personal connection 
and ability to have a lasting impact on the cause



Brand Perception Survey

Question 3: Introduced the concepts of residual 
versus fixed gift and single versus multi-charity 
inclusion 

Question 4: Standard bequest identification 
question 



The survey doubled our pipeline!



Brand Perception Survey



Thank you! 


